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genomics and astronomy to practically all areas of human endeavor. This book positions big data as a revolution occurring around us, potentially changing economics, science, and culture, as well as the way we think. Using fascinating examples, Schön-berger and Cukier define the big data revolution as the ability of society to harness information in novel ways to produce useful insights or goods of significant value. The book claims that big data is about predictions, the application of algorithms that process large quantities of data to infer correlations rather than causation. This book also raises questions regarding the "dark side" of big data, considering not only privacy but also propensity-big data predictions being used for policing and the use of data without understanding its limitations. I found this book thought provoking, prompting me to think about the role of our community in designing systems that facilitate transparency while striking the right balance between privacy and useful insights. Personally, I contemplated these same questions with my partner, a discussion that led us to purchase direct-to-consumer genetic testing for ourselves. We learned much about our own genetics, as well as about the current limitations of genome interpretation and information presentation. Professionally, I was intrigued by how to communicate such sensitive, complex, and uncertain information to consumers in the most effective way. This led me to collaborate with Harvard's PGP and NYU to investigate the design of interactive tools that empower non-expert consumers to make sense of their personal genomic information. what is about to occur. A human-centered design principle, like lean methods, is to avoid completely defining the problem at the start and to iterate upon repeated approximations and modifications through rapid tests of ideas with real users. Thus, The VR Book is intended as a foundation for anyone and everyone involved in creating VR experiences including: designers, managers, programmers, artists, psychologists, engineers, students, educators, and user experience professionals.
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